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Mode d’enseignement : en présentiel 

 
Objectifs de l’enseignement Prepare students to use English For Specific Purposes: To 

use English for Marketing and Logistics. 

 
Connaissances préalables recommandées Listening, reading, speaking and writing 

General English. 

 
Contenu de la matière : 

 
Unit 1: Logistics: An Introduction 

- What is Logistics? 

- Distribution channels. 

Unit 2: Logistics services 

- Logistics acronyms 

- 3PL 

Unit 3: Packaging and Merchandising 

- What is packaging? 

- What is merchandising? 

- Logos 

Unit 4: Mode of Transport 

- Transport and equipment. 

- Container types. 

- Types of goods 

Unit 5: E-commerce 

- What is E-commerce? 

- B2C business 

- B2B business 

 
Mode d’évaluation : Contrôle continu + examen 
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